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1 / objectives
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3 museums:
Museums of  
Cycladic Art

Bank of Cyprus  
Cultural Foundation

Graz Museum

base
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1 core group:

3 museums:

Marina Plati

Eleni Markou

Nefeli Bantela

Sibylle Dienesch

Catalin Betz

Helene Gödl

Antonia Nussmüller

Irini Khenkin

base
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3 museums:

1 core group:

Athens,  
Greece

Nicosia,
Athens

Graz,
Austria

3 places:

base
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3 places:

3 museums:

3 topics:

base
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topics of common interest

co-curating the exhibitions

reach out to a younger audience

multi-perspective

interactive  #make it your own 

modular

small and medium sized museums

use of objects of the participating museums

digital objects

+

+

+

+

+

+

+

+

+ 
+

premises
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2 / outcome
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Digital 
Collection

Digital + Travelling
Exhibition

„ReThinking IDENTITIES“

Gernder roles, 

diversity, 

discrimination

Graz 
Museum

Museum of 
Cycladic Art

Bank of Cyprus 
Cultural Foundation

Crast smanship, 

production, 

environmental 

issues

Confl icts, 

confl ict handling, 

confl ict resolution

Digital + Travelling
Exhibition

„ReThinking CONFLICTS“

Digital + Travelling
Exhibition

„ReThinking CRAFTSMANSHIP“
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Digital 
Collection

Digital + Travelling
Exhibition

„ReThinking IDENTITIES“

Gernder roles, 

diversity, 

discrimination

Graz 
Museum
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production, 

environmental 

issues
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Digital + Travelling
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co-creation

overview

museums,
cultural organisations,
collections, galleries etc.

contribution
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Digital 
Collection

Digital + Travelling
Exhibition

„ReThinking IDENTITIES“

Gernder roles, 

diversity, 

discrimination

Graz 
Museum

Museum of 
Cycladic Art
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Cultural Foundation
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production, 

environmental 

issues

Confl icts, 
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confl ict resolution

Digital + Travelling
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co-creation

overview

museums,
cultural organisations,
collections, galleries etc.

contribution take over and expansion
museums,
cultural organisations,
collections, galleries etc.
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CRAFTSMANSHIP

insights

+
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CONFLICTS

insights

+
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Smart Lens

→ developed by the University of Florence
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3 / process
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tools & steps

regular meetings: exchange knowledge, questions, ideas

meeting minutes

case studies

shared online accessible structure for documents and content

clear tasks & presentations

time and action plans

process visualisations...

›

›

›

›

›

›

›
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prototyping

→ designed by studio-itzo
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prototyping

→ designed by studio-itzo

1 / objectives  2 / outcome   3 / process  4 / challenges      5 / take aways   6 / additional value



21 04 2022 21 / 41

prototyping

+
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info sheets
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Digital Collection − tags
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Digital Collection − tags
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Digital Collection

insights

+
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Digital Exhibitions  − visitors journey
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→ designed by studio-itzo

Digital Exhibitions  − Wireframe
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insights

Digital Exhibitions
+
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Travelling Exhibition

→ designed by studio-itzo
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Travelling Exhibition

→ designed by studio-itzo
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Travelling Exhibitions
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Travelling Exhibitions

→ designed by studio-itzo
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Travelling Exhibitions
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4 / challenges  
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diversity of the three museums and collections

a digital co-creative process

establish common work culture and building committment

shared responsibility 

to get everybodys focus on the project

›

›

›

›

›
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5 / take aways  
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take more time to focus on process design from the beginnig

introduce co-creation tools in advance

importance of prototyping

set personal meetings, especially at the beginning  
of the concept phase

implement and establish new technological approaches  
at the museum

engagement with only a few objects: let the object talk

›

›

›

›

›

›
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6 / additional value
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objects travel  
without being  
shipped

various  
dimensions

expandable
& multiple  
options  
to use it

sustainable  
model: re-use of 
the exhibition  
architecture

interaction  
with digital  
objects

making cultural  
heritage accessible 
worldwidesharing cultural 

heritage
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IDENTITIES

+



41 / 4121 04 2022

THANK YOU  
for your Attention.

Time for Questions.


