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Responses from 323 education 
marketers worldwide

Largest segments are from 
the UK and US

Cross section across types of 
institutions and roles

Collaboration between Times 
Higher Education and Net Natives
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Background and Demographics
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Priorities and Growth
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Priorities and Challenges (UK)

Top five priorities

1. Meet and/or exceed 
recruitment targets (77%)

2. Improve conversion rates 
(66%)

3. Measure and improve brand 
positioning and appeal  (38%)

4. Increase diversity in student 
body (36%)

5. Retain quality staff and 
measure and improve 
market share (34%)

Top five challenges

1. Having sufficient budgets to 
meet targets (53%)

2. Measure and improve brand 
positioning and appeal (49%)

3. Improve conversion rates 
(47%)

4. Retaining quality staff (45%)
5. Meet and/or exceed 

recruitment targets (45%)

Enquiry to 
application

+9%

Application to 
Acceptance

+6%
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Focus and Growth (UK)
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Budgets



9

UK

ROW

Budgets
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Budgets Split (All data)



11

Budgets Split (All data)
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Data and Technology
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Tools (UK)



14

Metrics (UK)

Top five areas people want to 
track but currently can’t

1. Cost per enrolment
2. Lead time (i.e. time from lead 

to enrolled student)
3. Cost per application
4. Performance against 

competitors
5. Market share

Top five areas people track and use

1. Leads/enquiries
2. Clicks/Impressions
3. Applications
4. CTR (Click Through Rate)
5. Enrolments
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In House Skills
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Student Engagement
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What matters to students?
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What matters to students?
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What matters to students?



21

What matters to students?
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Next Steps
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Akero

https://admin.akerolabs.com/advertising-performance/52035c0b01bb5a9b5d130923/dashboards/4?nav=insights
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Talk to us about
participating in focus groups

Get in touch with us: 
marketing@netnatives.com

Thank You!

Next Steps:

mailto:marketing@netnatives.com
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Questions


