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' About every 30 minutes, a child in the US is
diagnosed with cancer'. We're turning this

_ 3 - harrowing statistic on its head and reclaiming
. #ThePowerOfHalfAnHour with a campaign
CURESEARCH 4 ' Aol urages people to donate 30

e P | v. éninu’res of their salary through a grassroofs
' digital campaign on LinkedIn. |
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LinkedIn is a place for connecting and sharing. Just like any
social platform, it has influencers, content creators, and frends.
Yet, as marketers, we've freated it as different than Instagram
or Twitter, even as the workplace?, and the platform designed
to be its digital counterpart?4, have gotten increasingly more
casual.

So, we're encouraging users to put a fun, new face on the
platform (literally) that utilizes the shareability and viral frends
we see on other platforms with a social “challenge” on Linkedin.

We're taking back #ThePowerOfHalfAnHour by chalenging
people to donatfe 30 minutes of their salary. Instead of a bleak
reminder of each passing diagnosis, every 30 minutes given to
CureSearch is a sign of hope that our children can grow up
cancer-free; that they can grow up to be the next business leaders.

To signal that hope, and their donation, every participant will
change their profile picture to their own baby photo, tuming
Linkedin into a scrapbook of babies who grew up happy and
healthy. And with their donations, every smiling baby pic
becomes a promise that children today will grow up happy
and healthy, foo.
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We'll build donation capabilities directly into the

HOW IT WORKS LinkedIln interface so that, as people scroll through
their baby-filled feed, they can quickly and easily join
The leaders of our current corporate sponsors will make in with their own donation and picture.

their donatfion and change their profile pictures,
encouraging their coworkers and connections to do the
same with posts on Linkedin.
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Join in on #ThePowerOfHalfAnHour

calculate
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I've made my profile my baby picture in honor of the 43

kids a day diagnosed with cancer in the US, nearly one

every half-hour. So, I'm pledging 30 minutes of my salary Followers &77
to CureSearch to help fund treatments for them today.

We're taking back #ThePowerOfHalfAnHour.
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Kevin Finn

Chairman Of The Board s
at Iron Hill Brewery & Mlke Gﬂrdﬂn . 1st €O Fitzco
Restaurant . .
Integrated Producer & Content Creator University of Colorado
. . : Boulder
— 31618 Alpharetta, Georgia - 500+ connections - Contact info
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y '.Karen Ostrander Rachel Igor Danil Cob
- Art Director/Designer Project Manager CEO

Realm of Possibility Captured Tracks Gamestyles
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As the campaign spreads, we'll partner with
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business-focused publications to create editorial

content about the tfrend, bringing it to other social

media plc:’rfnrms. ‘ ' AT&T 5GE 7:59 PM 57% @ )  ATRT 5GE 8:11PM
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Fast Company @ @FastCompany - 7h

With LinkedIn going baby-crazy, we took a
peek behind the viral campaign to see what
iIndustustries are leading the way in donations
for #ThePowerOfHaliAnHour challenge.

Robert Jarre Rosie Law
Sales Associate CEQO at

Blue Big World JLS Systems
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LinkedIn Is 13 Q7
#ThePowerOfHalfAnHour for Babies
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Fast Company & @FastCompany - 7h
Apply now for an early rate!

Jordan Skinner Sunny Roberts
Product Designer Copywriter

Liked by shaunarae and others

forbes Mo, it's not just you. Everyone’s LinkedIn feed is filled

with baby pictures. We tell you everything you need to know about
the nonprofit behind #ThePowerOfHalfAnHour stunt. Link in bio.
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When companies join in to match theirr employees’
donations, we'll thank them personally for their generosity. 11| AT&T 5GE 8:52 PM 54%

'@l Q The Coca-Cola Company e

Home About Jobs Life People

=:| Crunching the numbers

+ i e & The Coca-Cola Compan
LinkedIn has over 167 million US users®, “ G 4,417,053 followers o
making an average of $46,664 annually®, e
3 [T , We're incredibly humbled by all of our employees who
e $] | 7 hCIJLlr. ook JUST ]D:%: R sers 4 participated in #ThePowerOfHalfAnHour challenge.
donate, that's over $] 83 million. And S0, we've also changed and donating 30 minutes of
fhat's not even including donatiens from our revenue to CureSearch.

their companies.

CureSearch - 3rd+ ad ...

Thank you Coca-Cola, your employees, and all the amazing people
who have donated. Your generosity will help us fund the most innovative
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research and bring treatments to market for children today.
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