3daysofdesign

> <

|CEVERSA
[CENREY 2N




ABOUT

Sdayso’design

3daysofdesign is Denmark’s Official Design Festival
conceived as a platform to showcase and celebrate
creativity. It’s a discovery driven experience providing
the opportunity for innovative concepts, the exchange
of ideas, connection, reflection and inspiration.

Held annually, 3daysofdesign offers both emerging and
established talents from Denmark and abroad a unique
opportunity to present their brand, share their stories,
and unveil new products and their latest collections

to design professionals, the global design press and
design enthusiasts.
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VICEVERSA is a celebration of our cultural
connections. In design, art and creativity. At
the same time, VICEVERSA is a celebration
of our differences. How we live our lives.

And enjoy the cities we call home. It’s an
opportunity to meet our friends in their world,
and for them to meet us in ours. The name
VICEVERSA refers to the reciprocal nature of
this collaboration.

For over a decade, international brands
have travelled to Copenhagen to take part
in our 3daysofdesign festival. We would

like to reciprocate that commitment — and
strengthen an ongoing cultural exchange by
visiting and engaging with members of our
international design community on their own
ground, within their own cultural contexts.
That'’s the thinking behind VICEVERSA.
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The bonds between Danish and Japanese design

have always been rooted in a deep respect for each
other, where we feel a creative kindred spirit. There is a
remarkable affinity between our two cultures. Purity of
form. Simple shapes. Clean, unadorned lines. Graphic.
Organic. Delicate nuances. Neutral colours. And the
innate allure of natural materials impeccably crafted
using time honoured skills.
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DESIGN MEDIA

Editors, journalists, content creators, influencers,
and photographers representing the most respected
publications and digital platforms from Japan and
around the world.

DESIGN PROFESSIONALS

Japanese and international business partners,
architects, interior designers, stylists, buyers, dealers,
retailers, manufacturers, and other professionals within
design.

GENERAL PUBLIC

A wide spectrum of enthusiastic visitors from Japan and
around the globe, who all share a profound passion for
design, lighting, interiors and lifestyle.
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PARTICIPATIONS BENEFITS







A PERSONAL APPROACH

As a 3daysofdesign exhibitor, you’ll receive dedicated
support from our team throughout your participation in
VICEVERSA, from registration to matching with the right
brand or creator. Our team will be available to guide you
every step of the way.




HEEADHYR—K

VICEVERSANDS INHEE F ., BFEHSEYRT TV RPT7—7
AANEDRYFUTICEDFET. HEDDERETIAEDF—LA
BHR—KNUET,




PARTICIPATION PACKAGE

INCLUDED
- Curated Talks

- Design walks orchestrated in collaboration with
local guides

- Press / Buyer visits

- Shared exhibition concept created by design studio
GamFratesi

- Printed catalogue created in collaboration with
media partner ARK Journal

- Wayfinding material

- App
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PARTICIPATION FEE

VICEVERSA is a not-for-profit activity, supported by
3daysofdesign. Participation fees are used to cover
various operational costs, including the production of
materials, printing, and staffing.

1.340 EUR

10.000 DKK, 235.000 JPY
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TIMELINE & DEADLINES

2026

¢ NOVEMBER

2027

e MARCH

e JULY

¢ SEPTEMBER

o 27-29OCTOBER

Expression of interest

Sign up deadline

Exhibition material upload

Announcement of exhibitors & creators

VICEVERSA Tokyo
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VICEVERSA — TOKYO

Creating an amazing 3daysofdesign experience in Tokyo
takes time. If you already know you want to participate,
we would greatly appreciate your early registration.
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ROYAL DANISH EMBASSY

Sdaysordesign




